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the ask

 the challenge

Increase customer
awareness and
acquisition for Harold’s
custom-made and
ready-to-wear
offerings. 

Reinvigorate Harold, all
while capturing the

attention and interest
of our two core

customer segments.



target audiences

Style 
Seekers

Timeless
Traditionalists

Look for new
clothes when the
seasons change

Look for
themselves and
their identity in

clothing 
Age 25-44 Age 55+



You know what’s a          part of 
many mens’ identities? 

BIG



SPORTS.
SPORTS.
SPORTS.
SPORTS.
SPORTS.
SPORTS.
SPORTS



After all, it’s a matter of
emotions, pride and loyalty. 



Just talking about their teams is never
enough. Men also like to show their
support through what they wear.

Jerseys, hoodies, sweaters - there’s a lot
to pick from. But it’s all too casual. 

Elevated, chic, stylish team wear is just
not a part of the game.

But what if we brought it in? 
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So, why don’t we do it 
for the people?

We’ve
done it
for the
players.



This time for Canada’s most loved sportThis time for Canada’s most loved sport  

any guesses?



HOCKEYHOCKEYHOCKEYit’sit’sit’s





Style is inherently a part of hockey, and it needs to be talked about!



big
idea 
We’re taking hockey and making it
sophisticated.

MINIMAL - CASUAL - ELEGANT 





the collection *limited edition - RTW

harold x hockey
Limited edition Ready-to-Wear NHL collection



the collection *limited edition - RTW



32 Palettes for a Customized Wardrobe
Team Inspired Made To Measure (MTM)

harold x hockey



targeted
advertising



targeted
advertising



social media
WATCH THE PUCK DROP FROM OUR
EXCLUSIVE HAROLD SEATS!

Get in on the game! With any purchase of
Harold Limited Edition NHL Wear or
customization of one of Harold’s MTM suits
to support your team, you’ll be entered to
win two seats at an NHL game or an
upscale lounge during the playoffs! It’s
time to celly boys!



game night viewing 



Social M
edia



Social M
edia



outdoor



outdoor



in-store display







Taps into a deep-rooted emotional connection and sense of pride
people feel when supporting their teams

Suits and teams are meant to be longterm relationships!

Gives our audience creative inspiration and makes the buying
process that much more engaging

why it works




