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Increase customer
awareness and
acquisition for Harold's
custom-made and
ready-to-wear
offerings.

while capturing the
attention and interest
of our two core
customer segments.
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target audiences

Look for new
clothes when the
seasons change

STYLE TIMELESS
SEEKERS L aek o TRADITIONALISTS
themselves and Y
Age 25-44 their identity in 9€ 99

clothing



You know what's a DI( part of
many mens’ identities?
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After all, it's a matter of
emotions, pride and loyalty.



Just talking about their teams is never
enough. Men also like to show their
support through what they wear.

Jerseys, hoodies, sweaters - there's a lot
to pick from. But it's all too casual.

Elevated, chic, stylish team wear Is just
nhot a part of the game.

But what if we brought it in?




Wweve
done it

for the
players.

So, why don't we do it
for the people?



This time for Canada’s most loved sport

any guesses?
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Most popular sports in terms of interest in Canada as of October 2023
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Style is inherently a part of hockey, and it needs to be talked about!
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We're taking hockey and making it
sophisticated.
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Harola HoCcKey

Crafted by Harry Rosen.



harold X hockey

Limited edition Ready-to-Wear NHL collection

the collection [EEEr——"







harold x hockey

Team Inspired Made To Measure (MTM)

e 32 Palettes for a Customized Wardrobe

‘ Edmonton Oilers

Logo colors: - White Collar———-=

#041e4d1 Tie —

Team colors: - White

Detroit Red Wings

Logo colors: White
Team colors: White

—— Shirt

$041e41 Lapels —— —Breast Pocket
Button —
Florida Panthers
. Los Angeles Kings _ — Flap Pockets
Logo colors: Waist Coat —

Logo colors: $acaead —— Cuffs

S Cross Pocket ————

N Team colors: | #acaea9
Team colors: BETeERRr m
White
Pantone / PMS 465 C #041e4?2 Panite

Minnesota Wild

Logo colors:

Montreal Canadiens
CRee 1113 3.8¥7.5/11.86

Logo colors: EEISEPEE 1hite
CBCC 0031 8.1Y8.5/2 White
#024930 ’
Team colors: EEErarve! White
Team colors:

EBCENTIEE N2 s G

Pantone / PMS 465 C White

— Zipper Fly

$041e4?

CEOT UOEl 5076502 #024930




targeted
advertising




Inspired by You harOId Crafted by Harry Rosen

Dear Season Ticket Holders,

oJR)

Harold wants you to suit up and get close to the boards!

Harold X Hockey is offering season ticket holders the chance to support your team with a beauty 15 % off. Get
your Harold Limited Edition NHL Wear and cheer like we’re in game 7!

Present this and you’ll receive 15% off Harold Limited Edition NHL Wear or book an appointment with one of our
tailors to create your team attire.
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https://www.youtube.com/watch?v=x71akfhbR94

harold

Inspired by You Crafted by Harry Rosen
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[©) Instagram @

socialmedia les:se

WATCH THE PUCK DROP FROM OUR harold
EXCLUSIVE HAROLD SEATS! “w : M: m
Get in on the game! With any purchase of
Harold Limited Edition NHL Wear or
customization of one of Harold's MTM suits
to support your team, you'll be entered to
win two seats at an NHL game or an
upscale lounge during the playoffs! It's

@likesu _pj32 and 1565 mor

time to celly boys’ v prem ey e
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night viewing



©) Instagram

@ 3 '1’ * .
your story Adam Percival Logan Ross garceboiv loralai h a ro l d
Harold :
Inspired by You Crafted by Harry Rosen

Harold » by Harry Rosen Limited Edition collection

Learn more
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@ likes charles and 1985 more

Harold Limited edition, unlimited style. £ Don't miss your

Harold x by Harry Rosen Limited Edition collection
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your story Adam Percival Logan Ross garceboiv loralai Who says riva I ry ca n ,t I ook th is Sh a rp?

@ Harold

Who says rivalry can’t look this sharp?

X\,\‘."

Learn more
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@ likes charles and 1985 more

Harold Game day just got sharper. -£ Suit up and rep your : . ' ha

team in style! Tap the link to shop your look now! '§ more
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Crafted by Harry Rosen
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in-store display









why it works

Taps into a deep-rooted emotional connection and sense of pride
people feel when supporting their teams

Gives our audience creative inspiration and makes the buying
process that much more engaging

Suits and teams are meant to be longterm relationships!



Inspired by You hal")ld Crafted by Harry Rosen

Dear Season Ticket Holders,

Harold wants you to suit up and get close to the boards!

Harold X Hockey is offering season ticket holders the chance to support your team With a beauty 15 % off. get your Harold
Limited Edition NHL Wear and cheer like we’re in game 7!

Present this and you’ll receive 15% off Harold Limited Edition NHL Wear Or Book an appointment with one of our tailors to
create your team attire.

https://www.youtube.com/watch?v=x71akfhbR94

Inspired by You Crafted by Harry Rosen
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@ 3 L% . Who says rivalry can’t look this sharp?

= Watchethe puck drop
from our exclusive Harold seats!




